“Integrity, intelligence
& innovation in design.
That is where | am coming from...

Where shall we go to from here?”

Linda Dunlop Graphic/Multimedia Designer
e lindadunlop@mac.com m 0424403585

www.lindadunlop.com




CREDIT UNION CHRISTMAS PAGEANT 2009

‘Look and feel’ for the largest Christmas Pageant in the world. It was worked from concept to final artwork and comprised photography
direction as well as much Adobe Photo-shopping. The theme for this Pageant was “Families Sharing Memories”

PAGEANT

SATURDAY 14 NOVEMEBER 2009

Thee: magic begins 0. 30am
Soulh Terrace Lo North Terrace, Sdelaide

cupageanit.com.au

Guinmess World Record Mexican
Warva attompt starts 9. 10am

DAYID JONES

CREDIT UNION CHRISTMAS PAGEANT 2009

An example of how the look and feel was translated across other collateral to keep the idea fresh and interesting

Website Design to last for at least b years. Art direction included a child friendly appeal, easy to navigate, and with interchangeable ‘pods’
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WORLD SOLAR CHALLENGE

WORLD SOLAR CHALLENGE
‘Look and feel” design for the ‘2009 World Solar Challenge’. An abstract artwork concentrating on the translation of the sun’s straight solar
rays, into flamboyant motion and speed in the dusty dessert

Invite from the biannual event 2007. The ‘look and feel’ was further reinforced through using the coloured strings of light and veiled layers of
pure colour. A sense of spaciousness was engendered to reflect the vastness of the terrain

You are invited to the
Panasonic World Solar

Challenge Awards
Ceremony
Sunday 28 October 2007

Adaldida Town Hall, King
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SOUTH AUSTRALIAN TOURISM COMMISSION — ANIMATED FLASH E-CARD DESIGN

The brief was to create a flash animated card that would celebrate the 100th year of the Tourism Commission. Below and alongside are stills
of the card, from the opening display, to the advent calendar. Each icon represents a facet of tourism and is complete with sound effects

WISHING YOU A
WONDERFUL CHRISTMAS

from the

South Australian

Tourism
Commission

* (100 YEARS YOUNG)

¥ .

-
| Open your advent calendar here Il




EVENTS, SOUTH AUSTRALIA EVENTS, SOUTH AUSTRALIA

‘Look and feel’ designed to progress the already existing branding for ‘Events SA" which predominantly consisted of cyan blue with either A selection of ‘Event’ fact sheets (not actual size — which is A4), giving an indication how the ‘light’ theme was used along with the long-
black or white text. | felt some dynamism and an indication of eventing would be a step forward... thus the different stylized lights, from standing cyan background

those in the stadium to the lens flare of the sun
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The 2009 Credit Union Christmas
Pageant will be held on
Saturday 14 November 2009,
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Journey down the rugged
terrain of the legendary
Oodnadatta Track in 2010.

South Australia Seuth Australia

amazing events. We put foodies

and wine buffs next to petrol

heeds and arts enthusiasts.

We have world-class sporting
stadiums, unequalled parklands

and intimate theatre experiences.

The arganisation behind the success,
Events South Australia, bids, sponsors

and manages events.

events.southaustralia.com

The next Global Green Challenge
will take place from 25 to 31
October 2009.

) The 2010 Tour Down Under

| wi -
[ will be held 17 - 24 January. For more information, please visit

For more information, please visit WWwW.wsc.org.au

www.tourdownunder.com.au

Events
South Australia

South Australia




TOUR DOWN UNDER TOUR DOWN UNDER

DL ‘After Race Party’ ticket A4 gate-folded ‘Launch’ brochure designed to convey the latest look of the event, the routes and distances of the races as far as they can

be k t such ly st d a little about the destination vill .
Swing tag ticket designed to be packaged with a cycling jersey for those joining Lance Armstrong for an evening @ Known at such an edrly stage and a fitle sbout the destination vitages

Get this

close
to the

world's

Hilton Adelaide Ballroom

Victoria Square
Adelaide

One person per ticket
No ticket, n® entry

le
Non transferabl
Entry restricted to 18 years

and over

® tour
\ down
under

Get up close and personal
ADELAIDE 17 - 24 JANUARY 2010
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South Australia.

tou wnunder.com.au
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WOLF CASINOS WOLF CASINOS

T-shirt design incorporating the ‘Wolf’ logo and a montage using the pattern of the backs of cards together with another common gaming Photoshop montage work used to create artwork that was mounted and framed in black and used to enhance the walls of the casino
theme of the lucky die in motion




This South Australian ‘Monopoly’ board was designed to explain a set of financials for the ‘Communications’ department that were to be A brief to design a superhero to encourage people to be green and turn off their computers, and a new interest in 3d modelling inspired this
presented to the board of executives. It was set into a ‘Powerpoint’ presentation creation... a semi-dorky character. Although he was only meant to be a cut-out he potentially could be animated on-screen which may be
more effective
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‘Cultural Tourism Policy’, designed in corporate style for the ‘Tourism Development’ team (although a little ‘edgier’) this document is meant ‘The Hip Guide’ — The best guide for what's on in and around Adelaide for every traveller aged between 18 and 35

to inform business owners in South Australia the merits of ‘our culture’ and examples of how it manifests itself SATC Christmas greeting card, and Christmas invitation 1o a corporate event
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THE GREAT AUSTRALIAN OUTBACK CATTLE DRIVE THE GREAT AUSTRALIAN OUTBACK CATTLE DRIVE

Calendar designed for the overseas market with a slight twist on existing branding, to remind those when the experience is about to begin, The well recognised look of the ‘Cattle Drive" in advertisement form

giving them every chance to book their seats on this luxury event! How the look was translated into the website and update newsletters

THE GREAT AUSTRALIAN
OUTBACK CATTLE DRIVE

Augiralinn Government L
Depariment of Resources, South Australia.
Energy and Tourism Abrilbant blend.

des superior carpeted tent accommadation: a fully maintained campsite
ic drinig: harse riding, including saddie, safety equipment and helmet;

THE GREAT AUSTRALIAN OUTBACK CB.'I'I'IJE DMRIVE

4 NIGET /% NAY TOUSS 30 JULY - 29 AUGUST 2010

Home  About the Catle Drive  Tour

www.southaustralia.com




